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Spa facilities are roughly divided into resort and urban
types. Our report focuses on New York City where
urban spas developed early.
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A : Mandarin Oriental New York
Spa - amethyst crystal steam room
B : Sasangua Spa on Kiawah Island in SC

Backed by Wellness Trend, Growing Spa Industry

The Spa originated in Europe, where doctors would send patients with
chronic illnesses on retreats to "health resorts” for “get-well cures"” with
light theraputic treatments, mineral waters and, frequently, hot springs. In
the US, this concept was primarilly associated with weight-loss regimens,
where people went to a “fat ranch” for a few weeks to shed their pounds
through special diet and exercise.

This all changed in the late 1990's, when 76 million baby-boomers (born in
1946-1964)--who had been leading the post-war consumer trends--started
to hit 50 and became conscious of aging and mortality. Contrary to any
previous generation, baby boomers are reluctant to surrender to their
years; they want to be young and healthy forever, and it is this attitude
that led to the Wellness Lifestyle trend. Wellness is the state where body,
soul and spirit are completely sound in harmony without any stress. People
started to see spas as an idea of “holistic healing” to achieve physical and
spiritual health through aromatherapy, hydrotherapy, massage, etc.

Day Spa Boom

The day spa boom of late 1990's, contributed enormously to the wide and
rapid acceptance of overall spa concept. Once it became known that super
models and movie stars frequent day spas--such as Bliss Spa, Suzan
Ciminelli Day Spa, Repechage--to take care of their skin, then numerous
day spas began to pop up in almost every major city. Day spas enable
guests to enjoy treatments for a few hours or a half day, allowing busy
women with careers to take a break during lunch hours or after work. This
is when the idea of wellness penetrated to female baby boomers. They
became aware of the fact that it is not enough just applying topical creams
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C : Bliss 57 is the second
Manhattan Location for the
day spa leader, Bliss Spa

D : Bliss L.A.'s retail area

E : Bliss L.A."'s foot care salon

F : Bliss 49, the first of W Hotel
locations for Bliss Spa.
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wellness.”

According to a survey conducted recently by the International Spa
Association, today's sophisticated consumers understand the benefit of
whole-body wellness and see spas as an effective way to achieve it. This
is in comparison to the same survey from two years ago: the responders
who, then, thought the spa as a luxury experience, now regard them as a
way to maintain youth and health. The same research concluded that more
than 31% of spa users now are men.

Hotel Spas
With this background, spas have become a important service feature of
hotels, for business travelers who want to immediate recovery from the
fatigue and dry skin caused by long flights and tough schedules. According
to the latest research by PriceWaterhouseCoopers, about one-fifth of the
top non-resort hotels in US, currently operates spas. Many major hotel
chains—including Mandarin Oriental, Hyatt, Starwood, Four Seasons and
Hilton--are increasing their spa facilities.

Bliss Spa, founded in Soho in 1996 led the “day spa boom” with its unique
skin treatments. It was bought in 2004 by Starwood Hotels & Resorts
Worldwide Inc., now is operating franchises in W Hotels in New York, Los
Angels, San Francisco, Dallas and London, in addition to its two
freestanding locations in New York.

“Spa is now a mandatory amenity for a hotel” says Jennifer Kleen, a spa
designer who designed the spa in Mandarin Oriental New York. “ltis a
given that people don’t choose a hotel without a gym when they take a
business trip. Nowadays, the same applies to spa.” The spa in Mandarin
Oriental New York is on 36th floor, with 7 treatment rooms where
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Designer : Richardson Sadeki

Roman bath concept in new spa space
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: Lobby hall. Entran on the left side
3 Shop sells wellnes ods

: Narrow open
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The super-energy of Las Vegas falls away
This spa is located on the 2nd floor of the Las
Vegas resort Mandalay Bay, The Hotel. The beauty
in the details of slate, polished stone, glass and
rainfalls enraptures in this contemplative space
steeped in minimalism. The refinement in the
guiet polish of the spa scape elicits a deep
relaxation. The design of The Bathhouse draws on
the traditional Roman spa experience of public
baths and communal services in a very private
way. The public area uses water to create a place
of refreshment and relaxation with heated tubs,
plunge pools and open rainfalls. In the private
rooms, 4 foot by 8 foot tubs stretch beneath a 23-
foot ceiling, evoking a deep quietude. Private
treatment rooms, manicure/pedicure stations and
a lounge/reception area comprise the mezzanine.
The Bathhouse is about privacy and secrecy in a
public landscape, and just as the super-energy of
Las Vegas falls away, a quiet and tranquil space
materializes where the visitor can find a peaceful
balance in the midst of this fabled desert.

Article by Hiroko Sueyoshi
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: Treatment room on the mezzanine
: Women's dressing room
: Lounge on the reception area

M2F PLAN

.

I " I,

Womens Pool

§ SISiSI :

=Tewy

M Dressing Room

— - - !
W Dressing Room L |

% ?'S gh el

m

DATA

BATHHOUSE SPA (/XX R ZX)

Designer : Richardson Sadeki

Architect : Klai Juba Architects, Dan Juba-Principal
Location (FR7EHE) : The Hotel, Mandalay Bay, Las Vegas
Total area (FREH) : 1394m?

Completion (¥ 1) : Mar. 2004

Client(7 74 7 > b) : Mandalay Resort Development
General Contractor (f6L) : Mandalay Bay Development
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